
AAh, Club Med. The epitome of sun, 
sea and sex to many a traveller.

Arriving at Club Med Kani in a 
cold drizzle after a turbulent flight and 
bumpy boat ride, I couldn’t wait to 
indulge in my share of well, the sun and 
sea, at least. The romance would have to 
wait, I thought, since my husband wasn’t 
able to accompany me on this trip.

But Kani had other designs. From 
a headturning Japanese girl clad in a 
short, tight dress and four-inch spike 
heels who ushered me to my room, 
to a Dwayne Johnson (aka The Rock, 
first seen steaming up the big screen in 
The Scorpion King) lookalike, an Algerian 
who’s raison d’etre seemed to be keep-
ing my wine glass full, Club Med seemed 
determined to set my single self free.

RELIEF FROM THE DAILY GRIND
Since its incarnation in 1950, when 
Belgian Gerard Blitz sought to provide 
post-war Europeans with a respite from 
the rigours and stress of city life, Club 
Med has been a place to get away from 
it all and return to life’s simple pleas-
ures. Situated on Alcudia beach on the 
Balearic island of Majorca, the original 
villages featured unlit straw huts and 
communal washing facilities. Blitz’ first 
advertisement was in the Paris metro, 
tempting the war-weary French with a 
poster that showed only the sun, the 
sea and his telephone number.

By the hedonistic ‘70s, Club Med 
had developed a reputation as a place 
where you could enjoy not just the sun 
and sea, but also the sensual side of life. 
Rustic cabanas with doors that wouldn’t 
lock and a cashless resort economy 
fuelled with coloured bar beads en-
couraged thoughts of a life that tran-
scended earthly constraints of money 

and property and instead celebrated a 
natural, sensual experience. 

Now, about 30 years, 20 million 
holidaymakers, and one global financial 
crisis later, Club Med decided to revamp 
itself in a decidedly upscale direction.

2007 saw the opening of its first 
5-trident village, La Plantation d’Albion, 
situated in Mauritius. Club Med soon 
upped the ante in the luxury stakes with 
another 5-trident resort in Marrakech, 
Morocco, featuring room-service break-
fast and a freeflow of champagne.

In the near future, 5-trident perks 
will also be on offer at Club Med Kani, 
where the newly-renovated and very 
private Lagoon Suites feature breathtak-
ing views of the Indian Ocean, and are 
the only in-ocean suites offered by Club 
Med worldwide. 

here, the notional emphasis is on 
honeymooners with special packages 
concocted to help the newlywed get 
off, so to speak, on a solid marital foot-
ing — bottles of champagne, late break-
fasts in bed, exotic spa treatments.

NOT JUST FOR COUPLES ...
Yet, despite its dash up the luxury ladder, 
special treats for honeymooners and 
facilities for children, Club Med still has 
its old priorities firmly in focus. It’s not just 
all about holding hands amid a romantic 
sunset. The one thing that is truly unique 
about Club Med culture is the way it has 
conceptualised the guest experience.

here, there is no barrier between 
guest and staff. Guests (GMs, or Gra-
cious Members) and staff (GOs, or Gra-

cious Organisers) are encouraged to 
mingle. GOs will dine with you, snorkel 
with you, teach you to windsurf, drink 
with you, party with you ...

And at Club Med Kani, its 70 GOs 
come from 22 different countries — a 
completely multicultural, multi-lingual 
crew — and all of them tanned, trim 
and good looking.

But it’s not just the attractive GOs 
who make Club Med a great weekend 
getaway. Another discovery on this trip 
was that the resort was packed with 
tanned, buff Australian and South African 
surfers (Kanifinholu features a sweet  right-
hand break on the east side of the atoll) 
— bleached-blonde boys who make Mat-
thew McConaughey look effeminate.

Despite the staggering array of hot 
men and cold drinks, I managed to de-
part Club Med Kani with both my wed-
ding vows and reputation intact. And in 
terms of sun, sea and the single’s pursuit, 
well, two outta three ain’t bad! 
elisabeth@mediacorp.com.sg

CLUB MED KANI FIGURES
75 Lagoon Suites, 20 Beach Villas, 117 
Superior rooms and 24 connecting Superior 
rooms, set in 12ha of landscaped grounds. 

MUSt tRIES: Sunset cruise. A glass of 
bubbly, gorgeous blood-red sun, a pod of 50 
spinner dolphins cruising the bow wave of our 
boat — sunsets will never be the same again.

Diving. The Maldives is world-renowned 
for the quality of its diving. On the one dive I 
squeezed in on this trip, I saw four mobula rays, 
huge morays, schools of jacks and trevallies. 

Island float-plane ride. The Maldives is 
in the running to be one of the new 7 Natural 
Wonders of the World. Hop on a float-plane 
ride and see why. 

MUSt BRING: Insect repellent. Kani may 
be private and exclusive, but for mosquitoes 
and sandflies, it’s just another atoll in the chain. 

Snorkel gear. Equipment is only available 
if you go on the free snorkel tour. If you want 
to do it on your own, bring your own gear. 

Credit card. Everything is included in the 
price, except the fine-dining at Le Kandu, 
premium spirits, scuba diving, spa treat-
ments and special excursions. 

PLAN AhEAD: Book five nights and get two 
nights free. Visit www.clubmed.com.sg for 
details.     
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Temptation island
GO
whERE: Club Med Kani, Maldives
CURRENCy: $1 is 9 rufiyaa. Most 
island resorts charge USD.
BIG MAC, cost: N/A

GEttING thERE: The flight from 
Singapore to Male, the capital 
of Maldives, takes about 4 hours 
and 30 minutes. The 4-trident 
rated Club Med Kani is set on the 
private island of Kanifinholu, 20km 
from Male. From the airport, it’s a 
40-minute boat ride to Club Med. 

The Maldives may be a  
wonder of the world but the 
true wonder of a Club Med is  
its staff, says ElisabEth lEE

(From top) Club Med Kani’s 
landscaped grounds, barbecue on the 

beach and fish life within reach. The international party scene. 

Come solo or with a friend,  
companionship is never far away.  
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